Social Media Collaboration -

Rules of Engagement

2. ESTABLISH CLEAR
OBJECTIVES

¢ Goals: Define what you want to achieve with this
partnership, such as increasing brand awareness,
driving sales, or launching a new product.

e Metrics: Decide on how you'll measure success,
whether it's through engagement rates, conversion
rates, or another metric.

4. CREATE A CONTENT
STRATEGY

e Co-Creation: Work together to create content that

resonates with the collaberator’s audience while

staying true to your brand. This could involve product
reviews, tutorials, giveaways, or behind-the-scenes
looks at your brand.

Consistency: Ensure the content fits seamlessly into
the influencer's existing content stream to maintain

authenticity and engagement.

6. COMMUNICA%E EFFECTIVELY

AND REGULARLY

e Open Lines: Maintain open and regular
communication throughout the partnership to

address any issues, make adjustments, and ensure

both parties are aligned with the campaign's
progress.

e Feedback: Be open to feedback from the partnenr, as
they know their audience best and can offer valuable

insights into what works.

Call to Action

If vou're looking to leverage the
power of micro-

influencer/collaborator partnerships

to elevate yvour brand, Fusion
Creative can help.

Our expertise in crafting authentic,
impactful influencer collaborations
can unlock new audiences and drive
vour brand's growth. Get in touch
with us to explore how we can create

a tailored influencer strategy for
your brand.
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1. IDENTIFY THE RIGHT
PARTNER

e Alignment: Ensure the collaborator’s brand,
audience, and content align with your values and
target market. Their followers should be potential
customers for your brand.

« Engagement: Look for collaborators with high
engagement rates, not just a large follower count.
Engagement indicates an active and interested
audience.

3. DEVELOP A M

JTUAL VALUE
PROPOSITION

e Benefits for Both: The collaboration should offer
value to both parties. For the influencer, this could be
financial compensation, free products, or exposure
to a new audience. For your brand, it should provide
access to the influencer's engaged followers.

e Authenticity: The partnership should feel authentic
to the collaborator’s audience. Forced or
mismatched collaborations can be off-putting to
followers.

TERMS AND
CONDITIONS

5. NEGOTIATE TERMS AND
AGREEMENTS

e Contract: Draft aclear contract outlining
deliverables, timelines, compensation, content
ownership, usage rights, and any other legal
considerations.

e Flexibility: Allow the collaberator some creative
freedom to ensure the content feels genuine to their
style and audience.
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8. BUILD LONG-TERM
RELATIONSHIPS

¢ Beyond One-Offs: If the collaboration is successful,
consider establishing along-term relationship with
the collaberator for future campaigns.

¢ Network: Use the experience to build a network of
influencers who can support various marketing
initiatives.
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